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REED EXHIBITIONS TO LAUNCH MAJOR COMIC AND POP CULTURE
EVENT IN DOWNTOWN CHICAGO

CHICAGO COMIC & ENTERTAINMENT EXPO TO DEBUT IN 2010

New and Permanent Dates also Set for New York Comic Con

Norwalk, CT, February 2, 2009: Reed Exhibitions has today announced the launch of Chicago
Comic & Entertainment Expo (C2E2) which will take place April 16 — 18, 2010 at McCormick
Place in downtown Chicago. The new show will be structured in the spirit of New York Comic
Con (NYCC) which was launched by Reed Exhibitions in 2006 and saw attendance grow from
33,000 in its first year to 67,000 in 2008, making it the fastest growing comic and pop culture
event in the U.S. Chicago Comic & Entertainment Expo comes in response to significant
customer demand. Reed officials note that customers of New York Comic Con have frequently

and repeatedly asked Reed Exhibitions to bring a major pop culture event to downtown Chicago.

“We are delivering this event for the industry and for the fans,” notes Lance Fensterman, who is
Vice President and Show Manager for NYCC and who will also be overseeing C2E2. “We have
heard their wishes and we are thrilled to bring what we hope will be another massive comic and
pop culture event, in the spirit of New York Comic Con, to an eager audience in Chicago and the
entire Midwest. With April dates in place for Chicago, this has also provided us with a perfect
opportunity to balance the sequence of our events by moving New York Comic to permanent

dates in the fall.”

This year’s New York Comic Con is scheduled to take place February 6 — 8 at the Jacob K. Javits
Center. The next New York Comic Con will take place October 8 — 10, 2010. Officials confirm
that the October time for New York Comic Con is sustainable and will be permanent to avoid
shifting dates from year to year. Most importantly, the new dates will afford substantial growth

opportunity within the Javits facility itself.

As for C2E2, show organizers are planning a major launch. “We are aiming big,” continues
Fensterman. “We plan to apply everything we have learned in launching and building New York

Comic Con to our Chicago event and we intend for it to be a major attraction right out the gate.



Of course, this not only means providing a customer friendly atmosphere but also providing
dynamic programming that boasts top talent from across the pop culture spectrum, including
artists, creators and celebrities from Hollywood, TV, comics, books, video games, toys, Anime,
Manga and all other applicable aspects of the popular arts. But, most importantly, we will also
seek to make adjustments so that our show reflects the essence of Chicago. This will be critically

important. The city itself will form an important part of our identity.”

Convention officials note that in addition to industry support for a C2E2, there has also been
widespread agreement that a balanced con calendar is essential. This was an important
consideration as Reed Exhibitions looked to implement its plan. “The major players in the
various pop culture industries are behind us,” states Fensterman. *“We are pleased with the new
timeline and see Chicago as anchoring the spring con calendar and New York Comic Con as

ending the con calendar with a major exclamation point.”

"The expansion of Reed's Comic Convention schedule to include a Chicago show is very exciting
news," says Marvel's Vice President of Merchandising & Communications Michael Pasciullo.
"They have proven in just four short years through the success of the New York Comic
Convention that Reed can bring together comics, TV, and film in new and exciting ways for both
the industry and fans alike. Marvel is looking forward to being part of their new Midwest

experience."

"We're pleased to be building on the success Reed has had with the New York Comic Con and
looking forward to their adding a Chicago show to their schedule,” notes DC Comics President
Paul Levitz. “Our Midwest fans have a great history of celebrating comics at conventions, and

we hope this will be the beginning of a memorable run of events for them."

Reed officials note that their ability to confidently launch C2E2 is an indication of how deeply
embedded all aspects of pop culture have become in our society. In addition to New York Comic
Con, Reed Exhibitions launched the New York Anime Festival in 2007 and it entered a strategic
partnership with Penny Arcade (PAX) in 2008. Reed Exhibitions will be working closely with
PAX on the launch of PAX East in Boston in 2010. “The emergence and growth of the pop
culture segment of our business has been huge,” Fensterman concludes. “We are absolutely

dedicated to this community and are thrilled to be delivering our customers what they have told



us they need.’ The show will have a web site that can be found at

www.chicagocomicandentertainmentexpo.com

ABOUT REED EXHIBITIONS: Reed Exhibitions is the world’s leading events organizer. In
2007 Reed brought together over six million industry professionals from around the world
generating billions of dollars in business. Today Reed events are held in 38 countries throughout
the Americas, Europe, the Middle East and Asia Pacific, and organized by 39 fully staffed

offices.

Reed organizes a wide range of events, including exhibitions, conferences, congresses and
meetings. Its portfolio of over 500 events serves 47 industry sectors, including:

Aerospace & aviation, automobiles, building & construction, electronics, energy, engineering,
entertainment, environment, food & hospitality, gifts, healthcare, IT, jewellery, life sciences &
pharmaceuticals, property, manufacturing, medical education, packaging & converting, printing

& visual communication, security, sports & recreation, travel.

Working closely with professional bodies, trade associations and government departments Reed
ensures that each and every event is targeted and relevant to industry needs. As a result, many

Reed events are market leaders in their field.
Reed Exhibitions is part of Reed Elsevier Group plc, a FTSE-100 company and world-leading
publisher and information provider. In 2006, Reed Elsevier made adjusted profit before taxation

of £1,052 million on turnover of £5,398 million.
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